X—4T1 > JRE

B 1 MEOSICBT 7y ary I3y TEEY—ry P L TEIAEMARTE T o
TORME, Blt=——X, PIFFESPTETILDAY Z—2 Y ML= T4V
JiREREML XL T,

TAEFRERDZ LD IIRDEY T,

0 TEY—4y b THBEMSHTETCORMETR.,

o NEHFOBERIA>F>YIEODLWT . EFRWAE R X—
NTETLARLMEA X =2 K[ NALE]

HELVHRCHRRTIEALFHMmOTRE,

aAYFoYDRELTEIE.BAL
[TEINEEERLE Lo TULAEL,

BAZHRSNO LG EFF.RAKEB. uLfe~0
AAZEM. TEBFEMA~DHFR,

NEZBELULWRBOREARER,

REEENOEEER > TELA ELFEREEREIZEL,
I 20~30 K~ DERERARETH 3,

MEWMNARETHI S LA L Ao T,

©O © © 0 0 0O
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AEBE

AENSE | ERBHEEZO 20 BZUELEOSL

WAEHE | 1>8—3vPE=2—ICL3WEB#AZE

B IR %] SR -HHITE504> T E 506 4> T
BERH | FH30F8A24H~8A29H

MEXA YA PSRV EER

CED T 8

Ggﬁ:ﬁ 2081t
20.2% 19.8%
T B
50.0% 50.0% 50@{% 30;‘{2{{
20.2% 20.0%
401X
20.0%
(n=506) (n=506)

11 EEIR TR

£ 1§ 506 100.0
fEET 339 67.0
MEEHT 19 3.8
E-d=hil 32 6.3
KEFH ™ 15 3.0
mET =&k 10 2.0
Sglgt/ KERFH 18 36
V7% HEM 10 2.0
& @ o 10 20
67.0% KRBT 21 4.2
BBE) | BT 6 1.2
SPSEHT 2 0.4
TESEHT 6 1.2
(n=506) AT 4 0.8
JARRT 3 0.6
F=H] 4 0.8
LT 1 0.2
FAEET 6 1.2
Z Dt 0 -
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PR N\ iR (SELIA)

AEH [Fuy WV Z
2k (n=506) 38.3 61.7
w3 B4 (n=253) 435 56.5
ik (n=253) 33.2 66.8
20 1% (n=100) 46.0 54.0
30mf% (n=101) 455 545
£8 | 0mft (n=101) 33.7 66.3
0 508 (n=102) 29.4 70.6
38.3% 60REFLLLE (n=102) 37.3 62.7
ARV B4 20m L (n=50) 46.0 54.0
61.7% B 30mft | (n=51) 49.0 51.0
B4 : 4058 | (n=50) 40.0 60.0
B4 - 50mRft (n=51) 41.2 58.8
MR B4 soia’zﬁgti (n=51) 41.2 58.8
(n=506) &t 20mft | (n=50) 46.0 54.0
Tt - 30K (n=50) 42.0 58.0
40t | (n=51) 27.5 725
ZtE 50K (n=51) 17.6 824
o 60mAME| (n=51) 33.3 66.7

AR o iRl R R &, T v (H5) 125 38.3%.

Lo Tw5,

MWz (Z20) 12 61.7%

AR D & B Nk, T (43.5%) D&M (33.2%) £ h 6% <. Flin Tl 20 mk At

(46.0%) - 30 mEft (45.5%) THIMNZ W,

MAEMmAICADE, BHEEVCTLOERLIIFRRP D2 A0 4 HeHIZ TV
D, T UL 20 % 4R (46.0%) . 30 iR (42.0%) T 4 HIHE, 40 ARl ElckbE 2 ~

SERLLEH-STWA,

B 1

RITEREERSCH, FRNE(RBIEON
T=ZANELHENBEN, KED20~30X D FEEBENA4ENLBZ T
WBCLERIFBCHHAMTHE. CCHED FM ERTOEHEBE® T
LETOEHOHRNATTLEZDOTRAL, . —H., 2FDE0%LLEIC
SEERARZ UL EAS, SHENPRABRA/ATEY-Sv FTH D
FEEMTETORMETENS A DN S,

EHREAEER A LA o TUL K

L R U U
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CRE \&LHZFNZBHELTEZLHD

A BF (FRITDEH)

BRL - FA - KAELRE

10.0 20.0 30.0 40.0 50.0 (%)

Bx 44.3

=
BE

AXUb

Toft i 36 (n=194)

“HEUA o AZHFIRESH 2 Nic, \ZiiziinzBeaalton, T#
HIW 44.3% ThHb % . W TILbHD UkfTro@H) 127.3%. MEFE122.7% L% -
T3,

PRITH 2L, P THF32.7% 03 5H% 0% (L LML TBIYE154.8% 3% (k> T2,

EENC A5 L, TR HINORRRRERE B E L5127k D, e, 60 AL
Rl B EFICTEILTNEBHD (RITO®RYP) I THL TR I DR 5,

- -

[EbFY (RITORP)| ZAMCLTLEZFRZORLZIEPTIoHIC,
B0 I LTEOMRIDBRICHLTSEDBAMLI>T>YORIE
NBETHZ [BHAIL[BREBIZ2HDEZ L 67.0%LKBY. 25035
D2 LD, [BXIIKTERSZ L, ERDBHNZIELEENT( KD,
EVHRICHERTZ2a>TF O YREDODTENI MBS,

L R L

_____________________________________________________________________

v |ZBEY AA| ¢
man | mx |L2ED| um | am | RN o] 2o
£ % (n=194) 44.3 27.3 22.7 15.5 12.4 11.3 3.6
51 54 (n=110) 36.4 25.5 32.7 14.5 12.7 8.2 2.7
zi (n=84) 54.8 29.8 9.5 16.7 11.9 15.5 4.8
20m% X (n =46) 34.8 23.9 26.1 17.4 13.0 21.7 4.3
30m% X (n=46) 41.3 30.4 19.6 15.2 19.6 8.7 2.2
Fip |40 (n=34) 4441 23.5 26.5 14.7 11.8 11.8 2.9
50m%fX (n=30) 50.0 16.7 33.3 16.7 3.3 3.3 -
60mE L E (n=38) 55.3 39.5 10.5 13.2 10.5 7.9 7.9
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GRS \ZH~RETHNSEOBM

] 20.0 40.0 60.0 (%)
NI H ~BE TR 2 B e
N N&FE 48.8
o Hm, T\ 5K »
18.8% TH L% (. KL T HOR - BT 453
[E DB - E5EPT 1 45.3%. =I5
(Znv—=2%h ) #30.2%7% g7
> f N
Lo TWwWa, —
MRITcHABLE, T\
R e ANTh - )
P EOBR - 5307 3K I .
FESEILF - |BH
BHETEL, 4RV 5 (Ga3tAREED)
D1 BEMEICHRZHTS AB
WD B, EHETE
(FO#k - AERE)
FHDOTE
A
el
At
T0ft (n=86)

NEH~NHEAETHNSRDOBRY 1/2

. oo n . |EEBER
wEn | ASE | gy | 2| imes (g0 [
2k (n=86) 48.8 45.3 30.2 24.4 22.1 19.8 17.4
B (n=40) 60.0 52.5 30.0 30.0 20.0 10.0 22,5
31l
By (n=46) 39.1 39.1 30.4 19.6 23.9 283 13.0
20/ (n=16) 75.0 56.3 31.3 18.8 18.8 12.5 25.0
30m A (n=19) 421 36.8 36.8 31.6 105 42.1 10.5
i | 40mf (n=15) 40.0 53.3 20.0 33.3 20.0 20.0 26.7
50m % (n=15) 53.3 46.7 60.0 6.7 20.0 6.7 20.0
B0RfRLLE | (n=21) 38.1 38.1 9.5 28.6 38.1 14.3 9.5
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NEHA~BXETHNSEDOBRY 2/2

EHI=
REH A (FOHE - ZEOE | HE FEERI ati ZDfh
M8 RE)
2 1k (n=86) 15.1 12.8 9.3 9.3 5.8 35 47
- B4 (n=40) 20.0 12.5 5.0 7.5 5.0 25 5.0
i (n =46) 10.9 13.0 13.0 10.9 6.5 4.3 4.3
20m% {8 (n=16) 6.3 6.3 12,5 - - -
30m X (n=19) 26.3 15.8 10.5 5.3 5.3 - -
ERp |40 (n=15) 13.3 6.7 13.3 6.7 13.3 - 13.3
50m% (n=15) 6.7 - - 6.7 - -
60X E | (n=21) 23.8 28.6 14.3 19.0 4.8 14.3 9.5

W3 SEOHRNBLETH S,

- ==,

[N%F].[EOR - EEXFITEUEANZLOE, [NKIET(ABRLEST
ETIEVLSREDO=—XLEBDLNB[NEKFI[EDR - BEMI[7
L=YRY]|ELoKARDIA>F>YNEEELEDTLZ DL, FHE
FBRRENLKOHILRBANY -7 v PICEDLoTLRWIEETRLT

LN \&hEBXTHNDEN

INZHANBHCTH NI TL Dk, T4
~6 H1%50.0%THd%LC. 110 ~12 A »
37.2%. T7~9H] »31.4%. 1 ~3H] »
11.6% L7 > T 5,

1~3ADHMEAIC, BATS> %
DHICERBRREEBRFELICV KR
ASSLEDEBRERLY..EH
LEATLARLEHESRAKEICH
ZmiT, MEEROFRAIC L 2EM
BAEOFELEREZ~NETH 5,

______________________________________

S e e e e e e e e e e e e .- ——-—-——--

S e e e e e e e e e e, e - —-——-—--

______________________________
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4~6 B

50.0

|

(n=86)
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Gl \&FICChETBE=FURIL) T > -IBH

- 10.0 20.0 30.0 40.0 50.0 (%)

BHHBIBEHIAR YD BN 35.6

RITIEED D VD
ARZTELEDFEIEDF BV
BHHEIEELDPBND

‘AL DBV

PEGTEELED
BERREIBVED
JLIYMH—REHFIATED
EHPRSN B85

T

(n=312)

SHEDNICALT 2L TR AN, firkhbro Bz mhitoh, T d
BDBHAR Y PRI 1D 35.6% Thd 2% (. IR TIHRITIERA D 0729 131.4%.
[N EAZ @ 7 E D FERE D E N 729 129.2% & 72> T B,

BRI T 0B HEL TR, TRRCR UL (& ok wv ], THENZwIRE
EE A VY (NERV-R

PERNC A2 & TAMAEZ: & O FUEMEDS G 7o) I ML D DL v,
AN A B L, THRITHRB D LW ic) | AR E L L o FIEMESE 2D ), ThE )
HHEFMNICTD 11E 20 ~ 30 AR TS WIS H B,

| TOE—a v FEOREABETHE EVHR~OHERARY B
L DT, FUAL (Web) R—b T4 S OEILERSRERD B PHEL
| RATEERE~OHRARDLAL.

S e e e e e -m—-—-—--

BNBIWE | e |BETERE| BNBD | o, | WEFIRHE | I bh-k
MEH | | ST, |onmer | mma | S| BRaa |SRIRCRE <o
2 % (n=312) 35.6 31.4 29.2 10.9 2.9 1.6 0.6 22.1
s | (n=143) 38.5 33.6 21.7 14.0 4.2 1.4 07 23.8
g (n=169) 33.1 29.6 35.5 8.3 1.8 1.8 0.6 20.7
20m A% (n=54) 29.6 31.5 33.3 16.7 . 56 19 13.0
30mEft (n =55) 34.5 41.8 382| 200 1.8 36 1.8 127
FHe |40 (n=67) 37.3 26.9 28.4 7.5 3.0 - - 26.9
508% 1% (n=72) 38.9 29.2 20.8 8.3 2.8 - - 30.6
60mRELE | (n=64) 35.9 29.7 28.1 47 6.3 - - 234
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NI LB Tl %2 4 X —
VibshEatella, T
] H 93.7% EEL T
B, THRZE] 28.9% b3
TWwa3,

PERNc AL, THZE]
7 v—>]. T WHTE A
BEBHEEIOLETEL W
i d %,

ERmBICAB L, THRZE)
1% 40 BEAR. TE#ETZE (fn
M - AL L) TRAEY
60 AL BT/ A A—
JIWHETBEANE 5T
W3,

BEbns,

P i T T R
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HUOET 36 4
&R

HhE

1E (8% - 1BRl)
ata

kLU

ZOft
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40.0

60.0 80.0 100.0(%)

240 3 FNULOFN HERPREVOBAIZX RREXOCBMICASL LE
ATLER, NKC[EBEDIOA X—IA”KB W (13.4%) . [TE (5 - B4
E)VICALTHEPHE THENICEZELTWLWSICHEADLELT 6.3% LR
LCIEL . ZLT ®REYVa>E7bo@Y NEEXOMKEITEL,

[NETR] OBOWAX—C42BoTLBRCLIIARERBHLTHE . BE
B BHELTONGRETTRAS BABRELTNLREI X -
T353705S5LE:2BMETECLENTENE, SLCEEIN”TES L
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NEDAX—=2 1/2

G I=
HEH | \&& B7r (F0#K - JIv—y | REY [HOEEEA| KI)I
MERE)
2 & (n=5086) 937 28.9 14.0 14.0 13.4 12.8 1.5
B (n=253) 91.7 24.1 13.4 1.5 12.3 10.7 10.3
5l =i (n=253) 95.7 33.6 14.6 16.6 14.6 15.0 126
20/ 1% (n=100) 86.0 23.0 9.0 8.0 10.0 12.0 6.0
30mE L (n=101) 94.1 29.7 10.9 10.9 13.9 11.9 9.9
£ | 408K (n=101) 95.0 40.6 10.9 19.8 14.9 16.8 15.8
50/t (n=102) 97.1 275 15.7 12.7 7.8 8.8 147
60R&fLELE | (n=102) 96.1 235 235 18.6 20.6 14.7 10.8
man | omm | L% | mms | mm | mesl | zo
2 & (n=506) 6.5 6.1 4.0 1.8 2.8 1.6
Bt (n=253) 4.0 36 4.3 0.8 3.6 24
5l i (n=253) 9.1 8.7 36 2.8 2.0 0.8
20mE 1R (n=100) 7.0 6.0 2.0 - 8.0 1.0
30m % (n=101) 5.0 5.0 4.0 - 4.0 1.0
FE | 40K (n=101) 5.9 5.0 1.0 2.0 - 2.0
50m% L (n=102) 5.9 5.9 39 1.0 1.0 29
60mEfLELE | (n=102) 8.8 8.8 8.8 5.9 1.0 1.0
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CRR \NEHICHNETEVLWERS HD

10.0 20.0 30.0 40.0 50.0 (%)

NESLVWERE 40.7

AR BA NS - Y 39.7
BWYNEE - REREE)
N&S5UUVMERER

B IR

BEEBH T

INRIT— - HARIYT7—

Z DAt

(n=506)

NETNATEILCEES IS RZERLL T, LS LWRE I 40.7% CTd%
(CIROCTHENII ARV T - 58D 139.7%., TH WY VS - BREMZE) 131.4%. /X
Lo LW0IEER126.3%E > T W05,

MRS AB L, TEN AR - 580 | THOH U\ - REMZE) ] TR
7z R EFEMETE v,

AN AL, TS LOCERR TS LEER], TBliE R 77 = Lo T2THH
L S RO = — AR H B,

BIREO(CBRET 723> 7 S5 DREBETHoLBEDRBAKRIHE
RTETCLRBRVLBRKARZZ NEL LLREBLR, [\NKICIT(AS,
QO:LE~NLES L, WMBLHEVIOD(BX=2—2BLTLE, BN
ENTHLIDPBACKRYNABEVRAEH S, B2RHE TS TR
RTEINERETH S,

IR RBYICHBFTI2FLHEN, SEOHBOHY HFEEZDL
MICBAR PEFEOEBITHL (. KO~ - EYVEFHERZ
B2IE5H0BKTH S,
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NEFEHNIEFTELVLLERS HD 1/2
AN NZ5LL ﬁjiﬂ'ﬂtt E; K7/} é)\';’;% N&Z5LL
BE ANTD - S| - RERRE) | 155%
£ & (n=506) 40.7 39.7 31.4 26.3
Bk (n=253) 41.9 36.4 26.1 24.9
B
£k (n=253) 395 43.1 36.8 27.7
207% X (n=100) 48.0 42.0 24.0 31.0
30m%fL (n=101) 51.5 50.5 31.7 37.6
EH# 4075 (n=101) 37.6 33.7 29.7 30.7
50m 1 (n=102) 37.3 40.2 32.4 18.6
60mELELE (n=102) 29.4 32.4 39.2 137
B 20m R (n=50) 48.0 420 28.0 28.0
B : 30m K (n=51) 52.9 51.0 27.5 39.2
B 40 (n=50) 38.0 34.0 10.0 22.0
B4 : 50m K (n=51) 43.1 275 275 19.6
B4 : 60mLLE (n=51) 275 275 37.3 15.7
PG 2

T 20m K (n=50) 48.0 420 20.0 34.0
M 30K (n=50) 50.0 50.0 36.0 36.0
Tt 40K (n=51) 37.3 33.3 49.0 39.2
T 50m MK (n=51) 31.4 52.9 37.3 17.6
i 60ERELE (n=51) 314 373 41.2 11.8

NEFEHNIEFTELVLLERS HD 2/2

WEN mags | DR VRTTT | 2ot

£ (n=506) 21.1 18.6 14.0 6.1
5 Elc (n=253) 21.3 10.3 11.1 7.1
ESE (n=253) 20.9 26.9 17.0 5.1
207 A (n=100) 220 36.0 8.0 2.0
30m%fL (n=101) 28.7 26.7 9.9 1.0
Fip 405% 1K (n=101) 22.8 17.8 14.9 10.9
50m% 1 (n=102) 14.7 8.8 127 7.8
60m% AL E (n=102) 17.6 3.9 24.5 8.8
B 208 (n=50) 24.0 20.0 8.0 4.0
B : 30iEM (n=51) 29.4 17.6 3.9 2.0
B 40K (n=50) 24.0 10.0 8.0 12.0
Bk : 50t (n=51) 15.7 2.0 7.8 9.8
B4 : 60mfAElE (n=51) 13.7 2.0 27.5 7.8
HE T 20m MK (n=50) 20.0 52.0 8.0 -
M 30K (n=50) 28.0 36.0 16.0 -
ZiE | 405%AK (n=51) 21.6 255 21.6 9.8
i 50mEfR (n=51) 13.7 15.7 17.6 5.9
& 60mfAELE (n=51) 21.6 5.9 21.6 9.8
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—fif WEB /b - FOTHE 50.4
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)—=R—/\—
BRI TLYb
SNS

NEZHAKX WEB 1k

oft (n=506)

HIgD TH2 I 2B EHRATHREL T, [ WEB #4 L - 7ur il »
50.4% T d %<, ROT T7vE - FY 4] 5 383%. THaI - KAO#ED | »
26.3% L7 > T 5,

AN AB L, MU THEL DS LM OEMAFLEBLRIEDS, TH2 - KAOH
DIRITV—=R=R— ] TRICZDEDPKRE W,

PRI BN A2 L. BT hoFERIT—K WEB 44 b - T el k] HEd
%o TWwBh, &EIX 20 AU TISNS], 30 ~ 40 AR —f WEB ¥4~ - 7
v 77 50 AR EIXT7ve - SYF IR RS RIS TH» I 2B
WMAFLVERLRIETIDBR D,

[#55 - ML [Z V=== [BES>TL v bR EHRFEARDOLLE
ALTFNH2EE T, — M AERERE TEEFEERL 30%UELER>TL
SRR HY . BRE-sKERMNHFELND . SEIT Web 1 PEFRDIC,
SNS.Oa3FCLBVE—2—RlHETnE—>a>0ht e Licl,

I e
S TSI
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HHMAT(BRY)OEORHRE 1/2

man | SR ZUET | Bery| 0 | 20—
2 {& (n=506) 50.4 38.3 26.3 23.9 229
Bk (n=253) 54.9 36.0 18.2 20.9 15.4
B
T (n=253) 45.8 40.7 34.4 26.9 30.4
20/% % (n=100) 49.0 34.0 29.0 24.0 21.0
30m% A (n=101) 59.4 43.6 337 24.8 30.7
E# 407% AL (n=101) 53.5 35.6 19.8 17.8 20.8
50m 1 (n=102) 49.0 422 225 17.8 225
60/% L E (n=102) 412 36.3 26.5 35.3 19.6
B 20m K (n=50) 54.0 34.0 20.0 18.0 12.0
B : 30iEM (n=51) 60.8 451 29.4 21.6 33.3
B 40K (n=50) 52.0 30.0 10.0 12.0 8.0
B4 : 50m K (n=51) 52.9 37.3 9.8 17.6 9.8
B 60EMRELE| (n=51) 54.9 33.3 21.6 35.3 13.7
HE T 20m MK (n=50) 44.0 34.0 38.0 30.0 30.0
T 30K (n=50) 58.0 420 38.0 28.0 28.0
Tt 40K (n=51) 54.9 41.2 29.4 235 33.3
ZiE : 50iEMK (n=51) 451 47.1 35.3 17.6 35.3
it  60MREIE| (n=51) 27.5 39.2 31.4 35.3 255
HEMTF(BRY)DEOERE 2/2
£ (n=506) 20.8 18.8 18.6 1.4
5 FBik (n=253) 17.0 15.8 15.4 0.8
i (n=253) 245 21.7 21.7 2.0
207% 1% (n=100) 24.0 43.0 15.0 1.0
30m%fL (n=101) 19.8 29.7 17.8 -
EH# 405% X (n=101) 19.8 7.9 18.8 4.0
505X (n=102) 14.7 8.8 225 2.0
60m% AL E (n=102) 255 49 18.6 -
Bk 20K (n=50) 24.0 36.0 12.0 -
B4 : 30K (n=51) 11.8 21.6 13.7 -
B 40K (n=50) 12.0 12.0 14.0 2.0
B : 50K (n=51) 13.7 5.9 27.5 2.0
M B : eoﬁﬁui (n=51) 23.5 3.9 9.8 -
T 20K (n=50) 24.0 50.0 18.0 2.0
M 30 (n=50) 28.0 38.0 22.0 -
T 40K (n=51) 275 3.9 23.5 5.9
ik : 50t (n=51) 15.7 11.8 17.6 2.0
i 60ERELE (n=51) 275 5.9 275 -
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Hiid T (AR Y) OBEOERATR

e B FR T RE LLAR T HE 0 5 (H

JR ) Bl k., T2 B 5l » REHE 67.4
67.4% T % (. WTlHLFLM
Ji121.5%, (5% HiT)18.6%, WMAE 215

REHMI6.7%LE 77> T W5,
B HE 18.6

(n=506)
AEH REFE AmBE | HEHE HEF@
2 & (n=506) 67.4 215 18.6 6.7
w5 B4 (n=253) 64.0 225 17.8 8.3
T (n=253) 70.8 20.6 19.4 5.1
205% {8 (n=100) 69.0 22.0 11.0 8.0
30mEft (n=101) 68.3 25.7 18.8 6.9
E#B 405% 1 (n=101) 65.3 22.8 22.8 5.9
50mE X (n=102) 67.6 19.6 20.6 6.9
60m XL E (n=102) 66.7 17.6 19.6 5.9
B4 208t (n=50) 62.0 28.0 14.0 10.0
B4 30m& (n=51) 64.7 314 15.7 5.9
B : 40K (n=50) 66.0 24.0 12.0 10.0
B : 50K (n=51) 64.7 137 23.5 3.9
B4 : 60t E (n=51) 62.7 15.7 235 11.8
P =

& 20K (n=50) 76.0 16.0 8.0 6.0
i 30mA (n=50) 72.0 20.0 220 8.0
Tt 40K (n=51) 64.7 21.6 33.3 2.0
i 50m R (n=51) 70.6 25.5 17.6 9.8

ZtE | 60 L (n=51) 70.6 19.6 15.7

R = £ L R RREEE

20~30 REFDICREARAZELDTWSE A7z, LX IS5, BERBENSA
EEDHTLIN, NGABBETRZIFANOHEEH  ETTHALORREEERL
LTHY, RELIEESRREBRTRETH I, REARDOEHPRIKO
MAZFETVBENIBAMORGEHFELEDTL(BNEHLETH 3,

S e e e e e e e e e . —-—-—-—--
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SE.BRY THAITHEOCEHR 1/2

mEs - BARE . 5 - %En:n - | Epfam AIHM EHAHEE -
(LBIREED)| ANUb HESR (WAHLEIRT) | 552058
2 % (n=506) 65.5 27.3 25.9 235 229 19.6
B (n=253) 63.6 257 237 16.2 245 19.0
371l
i (n=253) 67.6 28.9 28.1 30.8 21.3 20.2
20m% X (n=100) 70.0 29.0 28.0 12.0 13.0 19.0
30mEfL (n=101) 74.3 28.7 40.6 23.8 19.8 15.8
ERp |40 (n=101) 64.4 21.8 26.7 21.8 21.8 23.8
50m 1 (n=102) 66.7 26.5 235 26.5 26.5 15.7
60m% L E (n=102) 52.9 30.4 10.8 33.3 33.3 235
B4 208t (n=50) 64.0 30.0 30.0 10.0 14.0 20.0
B : 30/ (n=51) 74.5 27.5 37.3 15.7 19.6 15.7
B : 405K (n=50) 64.0 14.0 26.0 8.0 24.0 22.0
B : 50K (n=51) 64.7 25.5 15.7 17.6 275 11.8
B4 : 60 AE [ (n=51) 51.0 31.4 9.8 35.3 37.3 255
tF T 20mAK (n=50) 76.0 28.0 26.0 30.0 12.0 18.0
i 30mA (n=50) 74.0 30.0 44.0 28.0 20.0 16.0
It 40/F R (n=51) 64.7 29.4 275 23.5 19.6 255
i 50/EMR (n=51) 68.6 275 31.4 17.6 255 19.6
i 60mAALIE | (n=51) 54.9 29.4 11.8 35.3 29.4 21.6

ZE.BlfRY THATSEOHR 2/2

el R 2 e e
£ % (n=506) 12,5 11.7 11.3 5.5 47 7.7
B4 (n=253) 11.1 14.2 10.3 2.4 5.1 7.9
31
T (n=253) 13.8 9.1 12.3 87 4.3 7.5
207 {% (n=100) 22.0 21.0 9.0 5.0 5.0 2.0
30mEft (n=101) 17.8 18.8 14.9 6.9 4.0 3.0
Fh | 40mfL (n=101) 9.9 7.9 10.9 4.0 6.9 11.9
50m% X (n=102) 6.9 39 12.7 29 29 12.7
60m XL E (n=102) 5.9 6.9 8.8 8.8 4.9 8.8
B 20K (n=50) 24.0 26.0 10.0 2.0 10.0 2.0
B4 : 30 (n=51) 15.7 21.6 19.6 - 2.0 39
B4 : 40K (n=50) 8.0 6.0 4.0 2.0 8.0 12.0
B4 : 50mK (n=51) 5.9 5.9 7.8 2.0 39 13.7
B4 : 60 ELE [ (n=51) 20 11.8 9.8 5.9 2.0 7.8
H i 208K (n=50) 20.0 16.0 8.0 8.0 - 2.0
i : 30 (n=50) 20.0 16.0 10.0 14.0 6.0 2.0
i 40K (n=51) 11.8 9.8 17.6 5.9 5.9 11.8
ZiE : 50iERK (n=51) 7.8 2.0 17.6 39 2.0 11.8
ZtE 1 60ERELE | (n=51) 9.8 2.0 7.8 11.8 7.8 9.8
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